Environmental Issues

Property/Casualty

Why

Going

Green Matters
An environmental expert says insurers see business
opportunities in the environmental market and intolerable
losses if climate change is ignored.
by Lynna Goch
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Developing new products and
services. Our recent report, From
Risk to Opportunity, lays out 14 specific types of products and services,
all of which at least one insurer has
brought to the market. Among the 120
examples we’ve identified are mileagebased insurance policies offered by
Farmers, GMAC and Progressive.
Rebalancing assets to minimize
climate risks and maximize opportunities. This is being called for by
many investors, including The Investor
Network on Climate Risk—directed by
Ceres—which is a group of 60 institutional investors from the U.S., Europe
and Canada who collectively manage
over $4 trillion in assets.
Improving their understanding of climate change and helping insureds manage risks. It is
critical to eliminate blind spots in
the current tracking of losses associated with extreme weather events
and to improve climate modeling.
Much more effort could be made to
enhance disaster resilience, for example, through improved building codes
and disaster recovery strategies. BR

Listen to the full interview
with Evan Mills at
www.bestdayaudio.com
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